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Other Company Campaign Examples



Here’s what some of our local companies did for their United Way campaigns. 
Leon County Sheriff’s Office
In 2009, with support from the Sheriff and their leadership LCSO had an outstanding department campaign. LCSO recruited two new ECCs to head-up their campaign. The ECCs added more excitement and encouragement to the campaign. Not only did the ECCs make sure to reach as many employees to make a one-one ask about participating, they also organized events and drawings for the entire department. LCSO is dedicated to our community and they proved that through their tremendous support of United Way. 
· LSCO had a outstanding department campaign

· 55% participation, up from 38% participation in 2008

· 94 new donors

· 7 Leadership Givers

· Increased giving dollars 11% or $9,600

· Held a department wide “Fish Fry”

· Special events accounted for 5% of their campaign

· They won the “Most Outstanding Campaign” award during our awards celebration

Comcast

Barb Edwards has been involved with coordinating their UW campaign for over 6 years.  Team leaders were selected from each department, and each department coordinator was encouraged to be creative in their campaign.  The result was that department coordinators were able to implement new and innovative ideas to raise money for their department.  These ideas included the following:

· employee spaghetti lunch

· bake sale

· furniture auction

· raffles

· dress down days

· penny wars

· candy grahams 

· taking scrap metal to Ace Salvage

Each department also used presentations as the bedrock of their campaigns.  Coupled with the special events listed above, their whole campaign doubled from last year’s total.

Florida Fish and Wildlife Federation Commission (FWC):  Be a Super Hero

FWC had a Halloween Costume Party and everyone came dressed as their favorite “super hero.”    A first, second and third place winner prize was given, voted on by gust speakers for the event.  Free pizza, sandwiches, cookies, beverages and a super hero sheet cake were served buffet style.  The agency director dressed up in costume and attended the event.  He shared with employees that he gives, how important the campaign is to our community and encouraged employees to participate.   The campaign video was shown and a video that FWC produced showing FWC employees on the job being super heroes was also shown.  Door prizes were given throughout the event and all of the employees had a wonderful time.             

Ron Sachs Communication

Ron Sachs Communications is one of Florida’s top public affairs firm, and they demonstrated how they got there with their creative ideas for their 2008 Campaign - Be the Bear to Rock the United Way Campaign.  Their campaign was designed to not only be fun for staff members, but to also involved their client base as well.

· Soup with Sachs luncheon was a delicious way to bring staff members and clients together to boost fundraising and create a buzz about the United Way
· Wine and Cranium Night  was a great team building event for staff 

· Munchie Box in the Break Room was used to increase employee participation

The results?  A 24% increase in their campaign!

UPS

Chuck  Zaruba, the Employee Campaign Coordinator, met with each employee on an individual basis and provided information on certain gift levels and what each level provides for people in need in our community. These one-on-one meetings answered questions that employees had about United Way, and how their dollars are at work in our community.  It also provided opportunity to dispel any myths employees had about the organization.  The result was that UPS exceeded their goal by encouraging payroll deduction giving and raising money through fun special events such as a family fun night and a car wash.  
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